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A sense of 1'efinement
and completeness

Layered clothing is a prominent
design technique still in vogue today
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ressing using layering — where
D many garments are worn on top

of each other — adds a sense
of refinement and completeness to each
outfit. Cheng Pai Cheng’s designs incor-
porate hand-drawn overprints on fabric,
using fairy-tale-like concepts. This is
a contrast with his previous designs
in which he relied heavily on a fabric’s
natural patterns. Also, fashion designer
Athena Chuang rolled out works that
aim to “remove labels, genders and
categorization,” in hopes of emphasizing
how dressing up can be “very fun and
very enjoyable.”

Hong Kong’s Loom Loop, on the
other hand, presented layered visual
designs instead. The inspiration behind
the brand’s products comes from the
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A Cheng Pai Cheng
' <« Athena Chuang

traditional Chinese folk tale “The Legend
of the White Snake,” and relies heavily
on snake-skin designs. The brand com-
bines elements from both Eastern and
Western culture, such as the handmade
black and red buttons from the tradi-
tional Chinese “chi-pao” on a modern,
black dress.

Japanese designers Shuei Kanemori
and Naoko Hiraiwa of Fillyjonk, who
were very keen on sharing their design
concept, said they’ve chosen to base
their designs on flowers and architec-
ture. They hope that when buyers wear
their products, it not only serves as an
accessory, but also conveys the beauty
of the natural world, such as the blos-
soming and withering of a flower. =
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Knowing what's next!

Reading the forecast is key to developing your
brand and keeping pace with global markets

A Loom Loop
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Gender lines are blurred in fashion to challenge conventions

Androgynous &

he tones of the Caribbean
I seaside of KERAIA'’s collec-
tions highlight how Hong Kong

designers gave an edgy, rebellious tone
to their designs, and echoed Athena
Chuang’s successful attempt to blur
lines in fashion and challenge conven-
tions. Both collections drew much
attention, getting off to a good start on
the runway.

Jazz music in KERAIA’s show
drifted through the venue as easily as
the breeze at a Caribbean seashore.
Themed “Tropical Paradise,” the col-
lection’s combination of floral and bird
patterns, lace chiffon and pearls make
for a sweet look. Hong Kong Trade
Development Council brought “Fashion
Hong Kong,” which includes the works
of nine designers, seven of whom are
new names to Taipei IN Style. Displaying
their rebellious side in a creative and
playful way, they daringly blended
together different styles and elements,
such as mixing men’s and women’s
apparel or putting together Eastern and
Western elements and textures.

In the last show, we saw a series of
unisex clothing from designers Athena

Chuang and Kenny Yen. To declare

“I AM NOT GIRLY,” Athena Chuang
presents a more feminine look in the
silhouettes of men’s suits and shirts by
applying pink shades, Uganda yarn and
lace, which give off an air of elegance
and playful disobedience. =
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hanks to discussions led by
T WGSN senior editor Anupreet
Bhui and Yoshimitsu Kosai from
DOSHABURI on Nov. 11, those interested
in expanding their brand image have
cut their working time in half. Yoshim-
itsu urged the audience not to deviate
too much from current fashion trends,
because as artists in this industry, “If you
can’t sell it, it’s all for nothing.”
Another problem in Taiwanese
designs is that “there are too many
logos,” he said. Consumers have little
interest in wearing company logos
or clothes that bear the name of the

company or the designer, Kosai said.

Bhui recommended creating
opportunities for brands by better
understanding global markets. She
shared her insight on upcoming
trends: rejuvenation (a return to
youth energy and street culture),
“slow movement toward the
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A Miyano Hetejiro from Bingo Bongo, Japan,
is looking for more, so in addition to the
exhibition, he went out to scout for talents
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A Yoshimitsu Kosai from DOSHABURI answers questions from the audience. | DOSHABURIHYJ
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future” (remembering the past to imagine
the future), making connections (sharing
memories to create community) and
“tropical passions” (idealizing nature for

the future). On the last two themes, which ARG ENREHIZH RS -
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<« WGSN senior editor Anupreet
Bhui speaks in a packed seminar
on 2018 Trend Forecast.
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influences the way we design and inspire
fusion between Eastern and Western
styles,” Bhui said. It has happy, rich and
exotic colors, she said. Meanwhile, “trop-
ical passion” is embodied in exotic floral
patterns and captures how people long
for and want to go back to nature. =
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A Eva Fydrych from Fashion Studio, Canada,
wants to explore local brands and trends. She
has found many talented designers already.
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A Jasmine Chan, brand manager of Marco
Visconti, Hong Kong, looks for new items
for her retail store. “Original design” is her

throughout the city. leitmotiv.
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